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hen you think about it, this whole concept is crazy!

I mean, why should I reveal to you exactly what is
working on my site? That’s like a magician showing you his
tricks. It almost causes you to go, ho hum, I know that trick.

But PsychoTactics is not about keeping you in the dark. It is
about educating you, so that you can achieve the same or even
better results than I have. Marketing is about knowing how
things work at a very primal level. It is not about fancy
websites. It is not about gee-whiz software and hardware. It’s
just simple fundamentals, that you keep repeating, and
testing. And the best way to know how something works, is to
take it apart.

Why rip things apart?

Ripping things apart gives you a good understanding of
structure. If you understand the structure, you understand
why things work the way they do. This ebook is meant to
reveal just that. In about 3 pages, you’ll see potential. In
bright neon! You’ll see how much you can change on your
website, articles, brochures, even sales pitches. This means
being ruthless in auditing your communication.

To be ruthless is to have clear goals and objectives, and to not
let anything interfere with those objectives. Being ruthless is
about being focussed, as it is just a tool to be used. Blaming
people for being ruthless, is like accusing them of acting
intelligently, it's just a tool to help them and their clients
succeed.

Success both online and offline...

Firstly you’ll learn that online and offline marketing is
fundamentally the same. Right at the start of internet
marketing, people were wary about long copy. They were not

sure whether they could apply the same psychological tactics that
worked offline, to their website. The truth is you can. There are
tiny differences, but fundamentally, it’s pretty much the same.

In fact, the wheel has turned so much, that offline marketers in
retail outlets, wonder if they can apply PsychoTactics offline. And
the answer to that too, is a resounding YES! This is not about
male, female, online, offline. It is about the psychology of what
makes the brain tick. That’s it.

Why you don’t have to go through what I have...

In the last year alone, I have spent over $22,000 in attending
workshops, buying books (19 kilos of them), reading about 47
ebooks, and listening to tons of tapes (about 145 to be precise).

You’ll be happy to know, you don’t have to do the same.

In the ebooks, teleclasses, reports, workshops and other training
materials I put out in the next few months, I expect to teach you
all you need to learn and more. And like this document, you
might find it to be quite the opposite, to what you’ve been doing
so far. It will tantalise, challenge, frustrate and change you-but
never bore you. And it will reveal what your brain knows to be
true anyway. Listen to it. It speaks softly, but clearly.

And yes, welcome to a brand new PsychoTactics adventure!

-

PS. This book has been created in a landscape format. Change
your print format if you are printing it out. Also, I’'ve numbered
the call outs on the page in a clockwise manner. They are not
meant to represent the sequence of the Brain Audit.

Important: If you need to read the web pages, zoom in, in Adobe Acrobat. If you need to see it online: www.psychotactics.com/telecomparisonl.htm and www.psychotactics.com/telecomparison2.htm
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Branding: This is the most vital part of your communication.
Customers need to find familiarity, and nothing makes them more
comfortable than seeing a consistent logo. Having said that, this logo
needs rework and more definition.

Lesson #1: Don’t be caught without a clean, recognisable logo. And
keep testing. Your logo might not be the best you can achieve.
Everything is psychological, and tiny things like this can send a

Problem, Solution, Target audience: When customers comes aboard,
they do a brain scan. Is there a problem you can stop them with? You
know from reading the Brain Audit, the triggers that pop up when you
have the problem, solution and target audience in one line.

If you don’t have all of this in one line, you’re basically missing out on
tripping all the brain triggers. Work hard at getting this right. The
brain scans for a few seconds, and this is one of the first thing it looks
for-A definition of what the site or your retail outlet is about.

variety of messages to the customer.

' Psycho

free tactics |client results

Headline or rather deadline. If you
don’t stomp them on the head with a
power packed headline, they’re gone.
See how the problem makes a big
difference? It draws you in, making
you read further. Every consequent
problem, increases your heart rate and
forces you onto the next line. See how
far down the line the solutions start
trooping in?

Your customer's brain is like
a conveyor belt. If you don't
take the bags off, they
go around in his head
and that prevents him from
buying your product

I—
Search |

The solution comes in way after the
problem has been well ground into the
customer’s brain. Once you’ve got their
attention, the problem is actually a
logical step. If you could see relief on
your customer’s brain, this would be the
point. Most communication, however give
solution, solution and more solution. And
that’s why you don’t grab the attention
of the brain.

MUnlocHng the Mystery or the Business Brain

about us workshops products fun stuff

> Are you losing customers because you don't know how the brain works?

Do you really understand how the marketing brain works? Are you
harnessing its immense potential to make your business generate
greater revenues? Wouldn't your strategy and tactics be vastly
different, if you understood these secrets?

If wou don't understand the simplicity and predictability of the brain, a
lot of your business could be walking through the door. And you may
not even realise it! Here's your opportunity, to learn the psychology
behind what makes your customer's brain tick. Then you can use this
information, to keep them stuck to you like glue!

PsychoTactics™ unravels an age-old mystery

PsychoTactics™ is a thought system, that is based on 5000+ years of
tried and tested methods. Our brains are hardwired with information,
that hasng anged in all these centuries. Imagine being able to use
isychology in business. It's =o deceptively simple, that you
er, just how you did without this incredible understanding of
man psyche, for so long.

hat's the catch?
People often ask me why I give so much valuable information free on
this website. My answer is simple. I've learned from some i
people, and I could never give back. This is my way of Giw

Which is why the information in the Free Tactics section, and the
PsychoTactics™ newsletter, will be extremely comprehensive, but
always free. I have other products and workshops that you may like t
buy, to increase your knowledge, but the Free Tactics will always be
FREE.

If you doubt it, even for a nano second, here is just one of hundreds of
testimonials from readers like you. This will alleviate your fear about
having to browse through vet another website.

"I'm waiting for the catch. I've been waiting for weeks. But4)
beginning to conclude that there isn't one. Sean's website tinues to
provide me with all the valuable insights, and ideas he claims it does.
I'm a committed fan.”

Rupert Hiller, Ad C I i, Spain

ications, Barc

members

and the fact that you freely

If you don’t have this either in
your store, website or brochure,
you might as well close up shop
and go home. Being able to speak
to existing customers is the key to
your success. Existing customers
alone will make you the fortune
you so deeply desire. This is the
key-Find ways to get them to say
yes, no matter what.

affiliates links

Remember risk reversal and
testimonials? Both are forms of
reducing risk. Testimonials are
far more powerful though. They
can also be quite colourful. Find a
variety of testimonials that
express a range of what you can
achieve. This way you can reduce
risk in terms of quality, speed,
reliability etc.

WHY PEOPLE
SUBSCRIBED

"The content of your site
impressed me, the articl

divulged hard earned

Estger Krizman-5ales &
arketing - NSW,
Australia

Can you see the objection? A customer doesn’t have to
object. It’s always sitting there. If you’re smart, you'll
pick it up quickly, and bring it to the front. Destroy
that objection! And if you can, double it up with a
testimonial or two. That will put your customers at
ease and enable them to step through the Brain Audit



AUDIT YOUR COMMUNICATION...

Your USP (Unique Selling Proposition) or Point of Difference, as you
can see, is being hammered home on this page at different angles. The
Brand name being PsychoTactics, is the first point that gets your
attention. ‘Thinking around corners’, is something that catches a lot
of people’s attention. The sum total of this exercise, is to make sure
the message, of it being different in some way, goes home.

If your business is exactly like any other business, there is no reason

Here is an important psychological trigger. The power of saying NO to
a potential customer. It is quite plainly suggesting that they do not sign
up, unless they are quite sure. No one likes to be told that they can’t
get something. It’s reverse psychology. This makes them even more
keen to get to the subscribe page. Isn’t that cool? They literally want to
be part of your business to justify that they are worthy.

Be sure to tell them WHY they need to get in to your list. Just another

for the customer to choose you. A point of difference, makes their

brain justify why it should listen to you.

Subheads help to get focus and reduce
eye strain. A mass of information is
useless, as it sends out a busy message

>

Don't think outside the sq : Think around corners

within this website is a minefi f power-packed information, that
allows you to look at your bushess, from a radically different viewpoint.
¥ou'll find the information to be zany, vet very useful.

I suggest you explore the various sections of this site, and ONLY THEN,
sign up for the PsychoTactics newsletter (called 5000 B.C.). This is
publizshed once a month. The newsletter is FREE, but it's not a hastily
put-together document. Each newsletter is extremely comprehensive in
itz detail. No gaps are left out. You'll find the inforrggtion fun to read,

freebie isn’t of great interest any more. They must feel the pain of
missing out (There’s the problem, again).

Again, here are some very

important psycho-triggers. Auto
suggestion is very powerful. Tell
them they will have a good time,

simple to implement, and psychologically sound.
The big advantage of subscribing, is that not only do you get some
really good psychological marketing every month, but you also get
access to hidden pages, that I only reveal to 5000 B.C. subscribers.

The bonus is, that with your subscription, you get a free, valuable ebook?!

to the brain. Make sure your text is
well spaced out visually and your
subheads act as a suction.

Use the power of the Problem even in
your subheads for maximum
attention.

Free is the most powerful word in the
world. It also means diddly squat. FREE
balances the scales in your favour, but it
still needs some substance. In this case,
the free document is a very powerful
book, endorsed by geniuses of our time. It
is not something written by someone on
a Sunday afternoon over a beer. Make
your customer drool with details on what
you’re giving free. All free goods must
have a value attached to them.

- FREE BOOK : FREE TACTICS

>What the free ebook is about
Advertising and marketing geniuses such as David Ogilvy and Jay
Abraham, have confessed that the information, {in this e-book) has
been instrumental, in catapulting them to millions of dollars of fame and
fortune. If you take the trouble to sift through its earthy language, and
the fact that it's almost 100 years old-you'll find gems more lustrous
ever known. I recommend you read it, and read it well.

¥-..
Susie Pitt, Entrepreneur, Australia, says about thiz website. "There is
othing new under the sun, but gee, you paint some pretty unigue
sunrises." Go on, grab yourself a coffee, and some thing to eat. You're
going to be on this site for a while, so you might as well g

comfortable. To start your journey, click here

DG

they will not be disappointed or
how they will find things to be.
When selling products, make
them feel and touch things that
they can’t see over a phone or a
website.

I never did have a signature
before. I would hesitate not to
have one now. Every legal
document requires that you have
a signature. This tiny psycho
trigger, somehow gives a legit feel
to the site. It makes people feel

Sean D'Souza-CEQ 4

P.S. Look for the Spotted Red Cow on the §te? Do you know what that
is and how it can help your marketing? Wel} if vou find it, let me know.
There are some crazy spotted red cow prizps for it as well (Nope, don't
t by doing a SEARCH in the search box} That won't help you find

)]

§ : ABOUT US : WORKSHOPS : PR

ETUFF - @ 2002 PsychoTactics™

The PS. is a very important ~ Too many websites leave the

tool. People often go from
headline to PS. If you want
someone to do something

customer hanging. Close the
sale! You’ve led the horse to
the water, now make it drink.

specific (here, I want them to Don’t make it hard for them.

look through the site), do it

in the PS.

The customer wants to be
told exactly what to do!

like their dealing with a person
rather than a computer.

Testimonial time again. There’s no such thing as too
many testimonials. Reduce that risk all the way to
zero. There is also the psychological suggestion that
there is great depth to the site. Why else would you get
a coffee and something to eat? When you suggest and
your content reflects that suggestion, it becomes part
of your branding in the customer’s brain.



n the pages to come, I will show you just why solutions

don’t work as well as problems do. I created this page on my
website. It was all solution based The solution screamed in the
headline, the subhead and in the first few paragraphs.

Despite my ranting and raving, I decided to forego the problem
and stick to just solutions.

The page attracted some attention, yes it did. Some customers
did buy, but I was quite puzzled that despite a hefty discount,
we weren’t getting quite the numbers.

So I took a good dose of my own medicine.

I changed the headline to a problem based one. Kaboom!
Suddenly, the buyers increased overnight. Mr. Problem was on
the job once more and getting in the big bucks!

I was losing sales hand over fist, because I flouted my own
rules (yes it happens!). I was so sure that a solution would
work better in this case, that I demurred in favour of one.

I’ve got news for you. It wasn’t good enough.

I’d encourage you to push the boundaries. Test problems in
your headlines and then test problem headlines against
another problem headline. You’'ll find that even in a scenario
like that, you can pull in far more with a tested and proven
headline.

And while a great headline is the best tool you can have, the
second best tool is the full story. The Brain Audit principles
were in full flow in the first body copy, but in the second sales
copy, the full story came into its own.

COMPARING SU=50 U5 2OWER PACKCED CONMUNICATIO)

I cannot emphasise the power of the Full Story. In 1920, Claude
Hopkins wrote in reasonable detail, why you should tell the full
story. If you want to read it, Scientific Advertising is available off
my site.

The full story means you have to tell the customer everything
you possibly can about the product. Give them every chance to
buy into you and your product. The more educated they are, the
more they are pre-disposed towards you. Most advertising and
marketing tends to be brief and to the point. And that’s plain
folly. But let me not pontificate, when you can see the results for
yourself.

Let me leave you to do your own exploring on this heady note...
Would you like to pull 10,000 responses to your advertising or
marketing? Do what Merrill Lynch did. They released an ad with
6,540 words on a full page of the New York times. There wasn’t
even a coupon on the page. You literally had to read through all
those words to get to know more about Stocks and Bonds.

Ten thousand people did so.

Think that’s worth it?
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IMPORTANT:This is a limited time offer only! Get 2 E-Books at an amazing price
Here's a whopping 25% off the e-books! (That's a whole $21 off the price!)

I've been inundated with emails asking for both these Pzychological
ebooks. It's been great to hear this response and as a thank you to
Marketing Profs readers, I am giving you the chance to pick up both the
Brain Audit and PsychoBranding + 2 Bonuses for a special price.

Why? Because Marketing Profs has been extremely generous and
helpful to me and this is another reason to say thank you by giving this
one time offer to you as a reader!

It's not going to be up for long....
Unfortunately, this page will not be up forever. I will remove it at a
moment's notice, so you should really read on and decide for yourself..

There are a few months left in this year...

But these months are crucial buying months! Everyone is fighting for
the same dollar! You've got to have something that's different.
Something that appeals to basic psychology and buying patterns of your
customer. These are the months you're also laying the foundations for
2003! If you put in a concentrated effort now, it will pay off both now
and next year as well!

See for yourself how others have vsed it...and loved it!

Don't take my word for it. On the right hand side of this page, you will
find some of the reviews and you can see quite simply that the content
of these e-books hit a raw nerve.

&nd these are hardened marketers and advertising gurus. Almost
nothing impresses them as they've seen it all. The effect is quite
dramatic and vou will experience yourself when you buy theze e-books!
One of our clients purchased these e-books a few days ago and he
changed his whole presentation and article based on these ebooks
alone. That's how powerful it is!

It really works! And here's the chance to find out for yourself!

What do the e-books contain? And how will they help me?

If vou wizh to see more of the contents of the books, you can do so by
going to these links. Be sure to come back here though, because this is
a one time offer that's not going to last. Once you've read either the
Brain Audit or PsychoBranding in isolation, you'll want the other ebook
anyway. Here's a chance to get them both together at a special thank
you.

A COMBINATION OF TWO SUPERB PSTCHOLOGICAL 2-BOOKS THAT HAVE GOT RAVE REVIEWS WORLDWIDE!

Review of the
Brain Audit

"I'm still stunned at
what The Brain Audit
suggests you do with

your competitors logo.

It will transform your

business. My highest
recommendation.”

Kenrick Cleveland
maxpersuasion. com

"Outstanding! I rewrote
a sales letter I was
working on directly

because of the insights
in this eye-opening

new book. I love it!"

Joe Vitale
President, Hypnotic
Marketing, Inc.

#1 Best-5elling Author -
"Spiritual Marketing™

Rave Reviews by
advertising and
marketing gurus

+ real businesses:

0 U35 POWER PACKED CONMMUNICATION

sychoBranding The Brain Audit

Have you seen a customer back out of a deal at the very last minute?

(Don't you feel like tearing your hair out when they do that?)

Is your next website or business card going to be a huge waste
of money? Do you know precise psychological branding triggers
to ensure that it never happens?

Do you sometimes wonder why a sure sale falls through the cracks?
Don't you feel powerless everytime that happens? You're standing there
alongside your customer, you know that your product or service if
really good for them. You've done the best to get them to sign on the
dotted line and then whammo! It slips out of your reach and you never
see it again.

Are you losing tons of potential business because you don't
know how the brain works?

Have you ever waited for your bags at the airport? You leave the
airport only once you've taken off all the bags from the conveyor belt.
Your customer's brain is like a conveyor belt too. If vou don't get the
bags off that conveyor belt in her brain, they go round and round. Even
one 'bag’ left behind can stop the sale from going through. So what
exactly are those bags?

Do you even know what the "bags’ look like?

The 'bags’ are simply the things that stop the customer from buying.
You've got to get them off really, really quickly, because if you don't the
sale goes down the drain...just like that! But how are you going to take
the bags off, if you don't even know what they look like?

Introducing the Brain Audit: A system that's 5000 years old!

If you're looking for something new, you won't find it here. The Brain
Audit is based on thousands of years of =olid psychology. It shows you
exactly how the brain is not random at all. It shows you the 'bags' in the
customer's brain. It gives you real examples and systems that show
you how the brain responds in sequence to psychelogical triggers.

Amazingly, it even uses the same words!

Getting this information could get you to control a sales situation like
never befor_e_._Yo!.l will be shuc:l-ce_d at how sinjlple this is. Flju.str_’agion is_

sychoBranding The Brain Audit

A Combination of Two Very Powerful Psychological EBooks With Rave Reviews Worldwide: Special Marketing Profs

Reviews for the
Brain Audit

Here's what mega
marketing and
advertising gurus
and clients
had to say about
the Brain Audit
and Psycho Branding

"Sean D'Souza is to brains
what Barry Bonds is to
baseball,"

Jay Conrad Levinson
Author, "Guerrilla
Marketing” series of
books

"Outstanding! I rewrote &
=sales letter [ was working
on directly because of the
insights in this eve-opening
new book. I love it!"

Joe Vitale
President, Hypnotic
Marketing, Inc.

#1 Rect-Sellina Authar -

efore we go into the nitty gritty of the page itself, I want you to

see these pages side by side with each other. One is totally

solution based, full of wonder and good things. Results=Poor.
There’s also lots of, what I am doing for you, on this page (like as if you
care!)

Effectively, this page was a dog. It didn’t work for us, right from the
headline downwards. There was so little ‘What’s In It For Me’
(WIIFM), that it went down the rapids and over the waterfall. Crash!

Remember, that clients decide within the first 50 words, if they need to
read more. Make those 50 words really count!

his page didn’t fluff around. It went straight for the jugular

and, kept the pressure on the whole time. Notice how the

solution starts way down, in literally the fourth paragraph.
Before that its problems jostling for space.

And by golly, it works. Then the text systematically goes through the
Brain Audit, destroying objections, working the target audience and
providing megatons of really heavyweight testimonials. Weave your
way through the page, and risk reversal slaps you like a ton of bricks.

Deconstruct these pages yourself. Mark out where you see the triggers.
That will teach you to spot them by yourself. But for now, let’s do the
baby steps, before your giant leap for mankind, shall we?
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sychoBranding The Brain Audit

A COMBINATION OF TWO SUPERB PSYCHOLOGICAL e-BOOKS THAT HAVE GOT RAVE REVIEWS WORLDWIDE!

IMPORTANT:This is a limited time offer only! Get 2 E-Books at an amazing price
Here's a whopping 25% off the e-books! (That's a whole $21 off the price!)

I've been inundated with emails asking for both these Psychological
ebooks. It's been great to hear this rezponse and as a thank you to
Marketing Profs readers, I am giving you the chance to pick up both the
Brain Audit and PsychoBranding + 2 Bonuses for a special price.

Why? Because Marketing Profs has been extremely generous and
helpful to me and this is ancther reason to say thank you by giving this
one time offer to you as a reader!

It's not going to be up for long....
Unfortunately, this page will not be up forever. I will remove it ata
moment's notice, o you should really read on and decide for vourszelf..

There are a few months left in this year...

But these months are crucial buying months! Everyone is fighting for
the same dollar! You've got to have something that's different.
Something that appeals to basic psychology and buying patterns of your
customer. These are the months you're also laying the foundations for
2003! If you put in a concentrated effort now, it will pay off both now
and next year as well!

See for yourself how others have used it...and loved it!

Don't take my word for it. On the right hand side of this page, vou will
find some of the reviews and you can see quite simply that the content
of these e-books hit a raw nerve.

And these are hardened marlketers and adwvertising gurus. Almest
nothing impresses them as they've seen it all. The effect is guite
dramatic and you will experience yourself when you buy these e-books!
One of our clients purchased these e-books a few days ago and he
changed his whole presentation and article based on these ebooks
alone. That's how powerful it is!

It really works! And here's the chance to find out for yourself!

What do the e-books contain? And how will they help me?

If you wish to see more of the contents of the books, you can do =o by
going to these links. Be sure to come back here though, because this is
a one time offer that's not going to last. Once you've read either the
Brain Audit or PsychoBranding in isolation, you'll want the other ebook
anyway. Here's a chance to get them both together at a special thank
you.

Review of the
Brain Audit

“I'm still stunned at
what The Brain Audit
suggests you do with

your competitors logo.

It will transform your

business. My highest
recommendation.”

Kenrick Cleveland
maxpersuasion.com

"Outstanding! I rewrote
a sales letter I was
working on directly

because of the insights
in this eye-opening
new book. I love it!"

Joe Vitale
President, Hypnotic
Marketing, Inc.

#1 Best-Selling Author -
"Spiritual Marketing”™

Rave Reviews by
advertising and
marketing gurus

+ real businesses:

Let’s start with the Ugly!
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Wrony Wit inis puye?

It says, ‘I’ve been inundated, yada, yada, yada...” Well the customer
doesn’t give a whit about you or me or anyone else. They only care
about themselves. That’s what makes the whole para a blooming
disaster.

Way too much solution! Greed doesn’t work
as well as pain. Greed works AFTER pain has
been established. Here’s what the customer
is saying. “ You haven’t qualified me, you
don’t know what I want, so how come you're
selling me this stuff?”

On the other hand, a headline, like ‘Look
inside the brain of your customer’ doesn’t
have quite the same impact as a problem

headline. We know, we tested.

Do the same for yours. Keep testing one
against the other.

Is this a disaster area or what? I act

IMPORTANT:This is a limited time offer only! Get 2 §-Books at an amazing price
Here's a whopping 25% off the e-books! (That'gla whole $21 off the price!)

I've been inundated with emails asking Mr both these Psychological
ebooks. It's been great to hear this response and as a thank vou to
Marketing Profs readers, I am giving you the chance to pick up both the
Brain Audit and PsychoBranding + 2 Bonuses for a =pecial price.

Why? Because Marketing Profs has been extremely generous and

Check your material. Are you doing the same? Are you talking about
yourself in this nice, pompous manner? If you are, no wonder
customers are searching for the nearest exit.

sychoBrandingT'he Brain Audit

A COMBINATION OF TWO £ UPERB PSYCHOLOGICAL e-BO( KS THAT HAVE GOT RAVE REVIEWS WORLDWIDE!

First sign of problems, but still no
sign of what it’s all about. Why
should they bother? What
difference is it going to make if
it’s up for the last few months of
the year. God! Only testimonials
can save this now!

helpful to me and this is another reason to say thank you by givin i
one time offer to you as a reader!
It's not going to be up for long....

Unfortunately, this page will not be up forever. I will remove itata
moment's notice, o you should really read on and decide for yourself..

There are a few months left in this year...

But these months are crucial buying months! Everyone is fighting for
the same dollar! You've got to have something that's different.
Something that appeals to basic psychology and buying patterns of your
customer. These are the months you're also laying the foundations for
2003! If you put in 8 concentrated effort now, it will pay off both now
and next year as well!

See for yourself how others have used it...and loved it!

Don't take my word for it. On the right hand side of this page, yvou will
find some of the reviews and you can see quite simply that the content
of these e-books hit a raw nerve.

And these are hardened marketers and advertising gurus. Almost
nothing impresses them as they've seen it all. The effect is quite
dramatic and you will experience yourself when you buy these e-books!
One of our clients purchased these e-books a few days ago and he
changed his whole presentation and article based on these ebooks

sent them off to see another part of the
site, and then asked them to come back.
How weird is that? If you’re in the store,
does the salesman not get the stuff for
you? Or does he send you scampering all
around the store? A good salesperson is a
pro at keeping people focused. If you send
them scampering around, they might just
find an exit. Damn, then you’ve lost them
forever!

alone. That's how pnwfliul it is!
It really works! And hefe's the chance to find out for yourself!

What do the e-books contain? And how will they help me?

If you wish to see more of the contents of the books, you can do so by
going to these links. Be sure to come back here though, becausze this is
a one time offer that's not going to last. Once you've read either the
Brain Audit or PsychoBranding in isolation, you'll want the other ebook
anyway. Here's a chance to get them both together at a special thank

you.

Reremrottie

Brain Audit

"I'm still stunned at
what The Brain Audit
suggests you do with

vour competitors logo.

It will transform your

business. My highest
recommendation.”

Kenrick Cleveland
maxpersuasion.com

Remember risk reversal and
testimonials? These are the good
guys, and this alone might have
been the saving grace on this
page. It would have slowed them

"Outstanding! I re te
a sales letter ﬁ
working on dii v
because of the insights
in this eye-opening
new book. I love it!”

Joe Vitale

President, Hypnotic
Marketing, Inc.

#1 Best-Selling Auth,

"Spiritual Marketi

Rave Reviews by
advertising and
marketing gurus

+ real businesses:

This page didn’t work as well as the new, improved page.

down, just enough, so that they
could start to check what’s on this
page, if all these guys think it’s so
great!
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Big Mistake! This link was actually telling
them to get off this page, go to another page,
and then go to yet another page. As if all of
that wasn’t confusing enough, they had to
find this page again. And none of these linked
pages, had any way of getting back here. If
this text sounds confusing, imagine what a
maze the process was.

Don’t laugh. I’ve been doing this for ages,
and I still do stupid things like this. An audit
is what you really need, because when you’re
in the thick of things, stupidity happens...

T I T N -
a one tII'I'IE offer thats ndgt going to last. Woce you've read either the
Brain Audit or PeychoBrghding in isolation \ou'll want thejother ebook
anyway. Here's a chann‘Vo get them both tdggther at a gpecial thank
you.

Here are the links: 1) The Brain Audit 2) PsychoBranding

If you've =atisfied yourself about the content of the boo
There's something you should know. With this combinat&of books,
yvou also get two FREE Bonuses! Those bonuses alone are worth the
price of the book! From now to Christmas, you can make a killing using
theze concepts! It costs less than a fancy meal at a restaurant
yet has the potential to propel your business or professional
career with this simple, workable knowledge. ! This is one
investment you want to make for yvourself and as quickly as possible!

They're also guaranteed! One hundred percent! You don't like it, just
ask for your money back. Plain and simple. Ok, here's my offer...

9

This is where the discount should have
been all along. After all the selling has
been done! After all the questions have
been asked. After all the blood pressure
has been raised and brought down. This
is the point of purchase. This is the
tipping point, and finally the discount
works here-not at the top.

REPTD, Yo OFF THIS SPLENDID COLLECTION!
SAVE $25 and get all this information + Bonuses!

Brain Audit
PsychoBranding

;T S —
Plus Bonus#1l: Brain Train
Plus Bonus#2: Branding Companion

My offer to you: ....... US%632 (Save 25% That's a saving of $21)

This was Page 2, of the same sales page. Page 2 of 3.

O /5 POWER PACKED COMPMUNICATION: What's wrony with this puys?

Ah, the mistakes flow thick and fast! I then tell them
about the bonuses. And don’t elaborate on anything!
Now, why on earth would you buy something like
this, when you have so much left in the dark? The

easier thing to do is just give up!

Rave Reviews by
advertising and
marketing gurus
+ real businesses:
(Read this before
making up your mind)

Click here for reviews
by Joe Vitale,
David Garfinkel,
Jay Rosenberg and
others

A

The idiot parade marches on.
Again, why bother to check?
There’s oodles of space in the
yellow bar, why not just list it one
below the other? All this
travelling gives your customer a
serious case of jet lag!

Finally, some sanity! See the
graphics. That gives you a feeling
of reality to the customer. They
can imagine holding a book like
that, even if it’s just an ebook.
Having four of them in a row,
gives a nice touch of colour as
well. All psychological, but hey,
that’s presentation, and it works!



COMPARING 50-30 /5 POWER PACK=D COMMUNICATION: Wiat's wrony with s puys?

This is quite vital. People
often get rejected by one
credit card provider and
need another provider. If
you can be accessible by

phone and fax, that’s great.

I’m not sure many
customers would dial long
distance to New Zealand,
and that’s why we don’t
have those details. Give
your customers as many
options to buy as possible.

Re-state the offer! You don’t really know how many
people are going, “Um, don’t know, I’d like to think
about it.” Then spell out what’s going to happen
next. Don’t take it for granted, that people will

know.

Note: If by ang chance, you are not able tojvalidate your card on
ClickBank, pleafe don't tear your hair out inffrustration. You can click
on the ALTER TVE LINK at Paypal (You'll §nd it right below this -its
the PURPLE Buy Now button) and it will procgss your credit card. This is
just @ back up system and you can use any pf these links with equal
results and just as secure transactions.

BUY NOW Click on button to buy now! Yl*'ll get it right away!
That's almost 30% off just as a way of saying thanks!

Grab this offer now! Don't hesitate! You'll love these books! To invest in
this big bonus saver combination, simply click on the button

below. When you click on the link below to buy, you will be taken to
ClickBank which is a secure server.

i Click on button to buy now! Don’'t miss this now!
Important Usage: What will happen once you click the button.
{You will be taken to a page where you can fill in your credit card or
cheque details. This will be verified instantly and vou will be sent to &
page where you can download the Brain Audit right after your credit
card has been verified)

In case you cannot verify yaur card at CLICKBANK, please click on this

link here. It will take you to another page which will allow you to malke
yvour purchase.

BV Click on button to be taken to an alternative link

© 2002 PsychoTactics™: Email

(2 2002 PsychoTactics™

Always close the sale. In fact, close several times. Something this sales page didn’t do too much at all.

10
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sychoBranding The Brain Audit

A Combination of Two Very Powerful Psychological EBooks With Rave Reviews Worldwide: Special Marketing Profs

Have you seen a customer back out of a deal at the very last minute? Reviews for the
(Don't you feel like tearing your hair out when they do that?) Brain Audit

Is your next website or business card going to be a huge waste
of money? Do you know precise psychological branding triggers
to ensure that it never happens?

Do you sometimes wonder why a sure sale falls through the cracks?
Don't you feel powerlezs everytime that happens? You're standing there
alongside your customer, you know that your product or service if
really good for them. You've done the best to get them to sign on the
dotted line and then whammo! It slips out of your reach and you never
see it again.

Are you losing tons of potential business because you don't

know how the brain works? had to say about
: : the Brain Audit
Have you ever waited for your bags at the airport? You leave the and Psycho Branding

airport only once you've taken off all the bags from the conveyor belt.
Your customer's brain is like a conveyor belt too. If yvou don't get the
bags off that conveyor belt in her brain, they go round and round. Even

one 'bag' left behind can stop the =sale from going through. So what "Sean D'Souza is to brains
exactly are those bags? what Barry Bonds is to
basehall,"

Do you even know what the 'bags’ look like? -
Jay Conrad Levinson

The 'bags' are simply the things that stop the customer from buying. Author, "Guerrilla
You've got to get them off really, really quickly, because if you don't the Marketing” series of
zale goes down the drain...just like that! But how are you going to take books

the bags off, if you don't even know what they look like?

Introducing the Brain Audit: A system that’s 5000 years old?

If you're looking for something new, you won't find it here. The Brain “Qutstanding! I rewrote a
Audit is based on thousands of years of solid psycheology. It shows you sales letter I was working
exactly how the brain is not random at all. It shows you the 'bags’ in the on directly because of the
customer's brain. It gives you real examples and systems that show insights in this eye-opening
you how the brain responds in sequence to psychological triggers. new book. I love it!"

i i T
Amazingly, it even uses the same words! Joe Vitale
Getting this information could get you to control a sales situation like s Es"de"t_' Ehnote

Marketing, Inc.
#1 Rect-Qallinn Authar -

And now for the improved...

Since the first part of this tutorial was explained in great detail, I will keep it
shorter in the second part. If I think it needs elaboration, I will elaborate. By
now, you should be a seasoned spotter of the Brain Audit principles!

never before. You will be shocked at how simple this is. Frustration is

11
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First up, el problemo is right where it should
be. The first line, defines what they’re looking
at (right below PsychoBranding and the Brain
Audit). The headline is the trigger point.
That’s what makes them stop and decide if
this problem pertains to them. Notice the
tearing of hair? It’s interactive and something
that actually puts you

in that position. It actually makes you feel like
you are back to that problematic state.

LLO NEW & IMPROVED COMMUNICATION

The problem saga goes on. Questions are quite powerful, because they
force the reader to answer it in their brain. It’s pretty much like a
salesperson asking you a question in the store. Don’t underestimate
the power of questions and curiosity?

ychoBranding T e Brain Audit

(A Com bination of Two Very Powerful Psychological EBooks V.ith Rave Reviews Worldwide: Special Marketing Profs

Have you seen a customer back out of a feal at the very last minute? Reviews for the

(Don't you feel like tearingfyour hair out when they do that?) Brain Audit

Conveyor belts? Bags? What has
this to do with the customer? A
lot, as this is all curiosity and a
story/analogy built into one. It
keeps your reader really

Is your next website or business card going to be a huge waste
of money? Do you know precise psychological branding triggers
to ensure that it never happens?

Do you sometimes wonder why a sure sale falls through the cracks?
Don't you feel powerless everytime that happens? You're standing there
alongside your customer, you know that yvour product or service if
really good for them. You've done the best to get them to sign onthe | oo em
dotted line and then whammo! It slips out of your reach and you never Here's what mega

see it again. marketing and interested. If you can explain your
advertising gurus . .
Are you losing tons of potential business because you don't and clients COncept Wlth analogles, then dO
know how the brain works? had to say about . 1
: _ the Brain Audit that. Stories are great too!
Have you ever waited for your bags at the airport? You leave the ﬂ ey Lo o e
€

airport only once you've taken off all the bags from the conveyor b
Your customer's brain is like a conveyor belt too. If you don't get the
bags off that conveyor belt in her brain, they go round and round. Even

one 'bag' left behind can stop the sale from going through. So what "Sean D'Souza is to brains
exactly are those bags? what Barry Bonds is to
baseball,”

This time round the testimonials

Do you even know what the 'bags’ look like?
Jay Conrad Levinson

The 'bags’ are simply the things that stop the customer from buying. Author, "Guerrilla Went on and on and on and on.
You've got to get them off really, really quickly, because if you don't the Marketing" series of . .
sale goes down the drain...just like that! But how are you geing to take books Pretty much llke the Energlzer

the bags off, if you don't even know what they lock like? . .
.............. battery. There is no such thing as

too many testimonials. .

Introducing the Brain Audit: A system that's 5000 ye. oldr

If you're looking for something new, you won't find it here. The Wgain "Outstanding! I rewrote a
Audit is based on thousands of years of solid psychology. It showsN\gu sales letter I was working
exactly how the brain is not random at all. It shows you the 'bags' in on directly because of the
customer's brain. It gives you real examples and systems that show insights in this eye-ggenii
you how the brain respends in sequence to psychelogical triggers. new book. I lo

i i ]
Amazingly, it even uses the same words! Joe Vitale

ident, Hypnotic
irketing, Inc.
#71 Red <alling Author -

Getting thiz information could get you to control a =ales situation like
never befor_g._\‘o_u \c\_tiII be shucl-cgd at how simple this is. Frjustr_’a[:ion is_

Here’s the objection. And away it goes...like a tennis
ball despatched across the net!

12
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See how quickly you can get to closing the sale.

See how you can alternate solution and
problem? You can keep going at it, like a
pong game.

ing

Amazingly} it even uses the same words!

Getting this jnformation could get you to control
never beforg. You will be shocked at how simpl
what you wifj feel when you realise how much nf
table in the past because you ignored this simpl]
Could it reafly be this simple? Could you literall
customer's @rain and get definite results?

The answer §= YES! Armed with this knowledge,
steps going fhrough the customer's brain and v

3 sales situation like
this is. Frustration is
oney you've left on the
, ancient wisdom!

get inside the

ou will actually see the
u will be able to

pre-empt eery single step and counter it, resulfing in the =sale.

Best of all, You can use the Brain Audit Technig
business cafds, brochures, leaflets-even in you
presentatiorfe and your sales techniques. It is o
packed toy fhat will enable you to create and cl
of sales.

Don't be a fly on the window!

Have you ever seen a fly against the window? T
persistence, in fact it's the most persistent thing|
the time the window right next to it, is wide ope

ez on your website,
powerpoint

e heck of a power

=e much bigger chunks

doesn't lack
vou've ever seen. All
. Persistence is not the

Closing right after the testimonial. Ypu
are telling the customer they should puy
and outlining WHY. People need to know
the reason why on a consistent basis.
Don’t assume they know what you know.
Spell it out, and remember to use loads of
WIIFM (What’s in it for me).

answer. Thought process is. And here is the opgprtunity to test out
these psychologically fine tuned brain techniguef for yourself.

Here is a very special, time-bound offer

This offer is going to be worth every penny that you are going to spend
on it. This year, you've got to give yourself the option to go forward like
never before. But most importantly, you need to have some really
simple guidelines. Stuff you can use on the run. All of us are busy,
busy, busy and we don't have the time to mull to three thousand pages

This is the first close in the sale. You really don’t
have to wait to the end to do this. Close early and
close repeatedly. By the end, the customer is well
tempered to buy from you. Customers like to be
sold by a good salesperson.

Joe Vitale
President, Hypnotic
Marketing, Inc.

#1 Best-Selling Author -
"Spiritual Marketing”

"I'm still stunned at
what The Brain Audit
suggests you do with your
competitors logo. It will
transform your business.
My highest
recommendation. "

Kenrick E. Cleveland
WWW. Maxpersuasion.com

g wake—u% call for
relentless POSIUVE DINKErs

with chronically negative
bank accounts. If you're
wondering why your
benefit-driven marketing
isn't hitting the mark,
Sean knows why
and he'll tell you.
Then he'll show you what
you can do about it so

Testimonials galore...

Testimonial, again!

to figure out how to improve our business.

You have put so much into such a short document that I
am still reeling from the impact.

Jeremy Stanners: Product & Marketing Manager-Marconi (Onling) Ltd.

Why you should immediately act on this offer?

I'll give you not one, but three reasons.

Reason 1) Information that you can absorb almost instantly
The Brain Audit and PsychoBranding are extremely simple but
sophisticated tools that you can literally start using the very next day.

You'll see for yourself how your brochures, websites, advertising and
A A R R E e N i e e ki
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y "
and your customers will be
& lot happier!

I know what I just said
may sound like a
contradiction to you, but,
I assure you, it's an
ongoing reality. I had to
learn the hard way what
Sean will teach you easily
in this ebook.”

David Garfinkel
Copywriting Genius
and author
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Reasons give the customer’s brain a chance
to justify the purchase. You’re on your way.
Don’t pull back now.

Reasofp 1) Information that you can abforb almost instantly
The Br{in Audit and PsychoBranding are extfemely simple but
sophistfcated tools that you can literally starfJusing the very next day.

You'll ske for yourself how your brochures, febsites, advertising and
virtuallf all your advertising starts to pull in §esults based on these
simple fweaks. The biggest lesson you want fo learn from last year is
that yvolj don't want to repeat the same mistgkes.

For thy ason and this reason alone, you siould do it. For yourself and
vour b¥Einess.

Reason 2)You've got nothing to lose!
Only one person has ever asked for their mgnhey back. Yes, just one
person. I've sold hundreds of these in bareljthe past three months and
a simple reading of this book will open vour fyes to what seems to put
together that piece of the puzzle you've beef missin =V THT-1

Sean will teach you easily
in this ebook."

David Garfinkel
Copywriting Genius
and author

"People buy with their eyes.
The Brain Audit is a perfect
example why, It's charming
to look at ... plus it'sa
great read. Marksters
of all ages will be delighted
by the writer's keen insight
and enchanting case
ke b

More proof...Concrete proof.

Testimonials again....

your own communication and see specificavhy it'd going wrong.

Reason 2a) Rigorous Testing
To put it to the acid test, [ even got people such as Jpy Conrad
Levinson, Joe Vitale, David Garfinkel, Jay Rosgnberg, Kenrick
Cleveland and others to review the books. These pdople have BIG
reputations. They would NOT put their reputations onfithe line if the
information was rubbish or just re-hashed.

Here's what Jay Conrad Levinson (Author of the 'Glerilla Marketing
Series that has been a bestseller and been translatedinto dozens of
languages) has to say about the content. v‘

"Sean D'Souza is to brains what Barry Bonds is to baseball.”

(Mote: Now frankly, I didn't know who Barry Bonds really was because I
live half way across the world and baseball isn't top of mind here. But I
hear Barry Bonds is baseball's king, hitting more home runs than
anybody else in the game and I can guess you can draw the analogy
from there).

Reason 3)When I first sold this combination...

..I =old it to my dearest subscribers. Some of them had been with me
for over 2 years. I sold it to them for a whopping 35% off the price.
When I last made this offer in November I still kept it at a whole 25%
off.

Now it's 20% off and still a very, very good deal but it's not going to
stay that way for long. Soon it will only be available at FULL PRICE.
Procrastination will not only cost you in terms of your business profits
but it will also cost because this price will go even higher. Why pay
maore when you can use this information anyway? If you want to take
advantage of this offer do it now! Click here!

Jay. 5. Rosenberg
President-1SR
Advertising, Chicago

"I loved the content, layout
and get-down- to-action
approach found in
"The Brain Audit", It
delivers what it promises - a
system to get customer
attention! I am
recommending this
e-book to all my marketing
clients as 8 must read!"

Terri Levine
Author of the
best-selling
book, "Work Yourself
Happy" and
"Coaching For An
Extraordinary Life

Your material is some of
the least cliche and most
refreshing I've come
across in cyberspace.

14
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More justification, but at this
point it’s the price of the
product versus the loss in
business. This is always an
important weigh up. Usually,
one book like this can give you
ideas that will be worth several
thousands of dollars if you
apply it-if not more. But the
brain doesn’t know that, unless
you tell it.

Now it's 2% off and still a very, very good feal but it's not going to
stay that fvay for long. Soon it will only be afailable at FULL PRICE.
Procrastirgation will not only cost you in term§ of your business profits
but it will jplso cost because this price will gofeven higher. Why pay
more when you can use this information anygway? If you want to take
advantagh of this offer do it now! Click herg

The queftion to ask yourself
Can you fecover this amount? Can you not fhake 5,10 or 100 times the
amount are going to invest? Risk is wha} makes people wealthier,
but here You have an even better option. Aljthe knowledge. NO RISK.
How good is that? Do what is best for yvou afd click here.

"I've been in the training business for p5 years and did
500,000 air miles last year alone but § have never seen
concepts as elegant as Psychotactics)

Simple is not the word for it. It's easy to follow and apply but
extremely sophisticated. It's compelling, powerful and
straightforward all at once. If you want to get in the brain of
the customer and understand exactly why they do what they
do, Psychotactics is exactly what you need.”

Diane Hendrickson-Trainer of trainers
(Including 4 CEOs from Fortune 500 Companies)

Here's what you get in the PsychoCombo

Ay,

BRAIN AUDIT + BRAIN TRAIN + PSYCHOBRANDING + COMPANICN
This is what you get + these very valuable bonus downloads
To buy the PsychoCombo now, Click here!

Who has bought this book:
Marketing Managers, copywriters, owners of ad agencies, lawyers,
professional trainers, small business owners, real estate agents.

And do you know why it works for all of them? Simply because this
information is based on how the human brain functions. It cuts across
all hanindaries rares and nrnfezcinne withnot evcentinn. Tee it o'l
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Your material is some of
the least cliche and most
refreshing I've come
across in cyberspace.

Michael Laine
Director,
Business Development
Giant Whale.com

I found so
much information that
I was able to put to use
literally within minutes.

It's absolutely brilliant,
immediately useful,
and concise, I love that
you've gotten right to
the core of things rather
than presenting us with
yet another huge
tome on
marketing theory.

Jenn Weeks
Computer Handy
Ogden, Utah

Brain Audit is exactly what
the name implies. This is
the kind of information
where as soon as you
read it, you know that

every word of it is true and it

malkes you want to slap
yourself because it's so
simple.

Bram Smith
Club Midas International

Give testimonials a well rounded variety. This
one talks about simplicity and sophistication.
Others talk about conciseness, while yet
another may talk about another aspect. This
gives a all round definition, that encompasses
every feature of the product you’re selling.
This is important, because you don’t know
what feature your client

is buying.
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This time I got it right. All the
content was spelt out in great
detail. And see how it spills
onto the next page, and the
next.

Each topic is riddled with
questions, problems and
solutions. And smart, evocative
titles that draw attention

¥¥IIU fid> podyrie uns DUuK;
Marketing Managers, copywriters, owners of ad agencies, lawyers,
professional trainers, small business owners, real estate agents.

And do you know why it works for all of them? Simply because this
information is based on how the human brain functions. It cuts across
all boundaries, races and professions without exception. Try it, yvou'll
find out for yourself.

Contents of the Brain Audit

How the Brain Thinks: Don't wonder what the customer might be
thinking. Make this a certainty! Don't leave it to chance and let that
customer walk away. You can make them stay and buy!

Is the Brain a Conveyor Belt?: Does the brain actually think in a
step by step manner? Would you believe it's not random at all? Here is
a tool that allows you harness its predictability and create a system that
is virtually fool-proof!

The Hidden Trigger: This one factor will turn everything you've
learned on it's head. Readers have changed their business cards, their
websites and their whole way of thinking once they learned the extreme
power of this simple trigger. You can use it to to get results!

The Futility of Solutions: 1= your current advertising and marketing
not achieving its full potential? Could you be making this one error that
90% of the world makes...and loses out! Don't do this ever again. Learn
exactly how you can turn this around in your favour forever.

Your Audio Logo: You've got a logo on your card haven't you? Now is
the time to create an audio logo that's so memorable that it will never
be forgotten. Even disinterested clients will snap to attention once you
use this logo. It's almost hypnotic and is a great way to get instant and
permanent attention!

Getting the Customer’s Attention: Flag them down, then sell them?
But how are you going to do that if you don't even know what gets their
attention in the first place? The Brain Audit not only gets their attention
but actually gets a response that helps you go ahead with the sale!

Targeting and Testing: How the Brain Audit can help you override
the science and help you make vour targeting and testing a work of art.
This alone will increase your response by about 500% or more. Ignore
it and you get zero response or polite smiles.

Closinag In For the Kill: If vou iagnore this part. vou lose the sale. How

16

Looks like we finally ran out of
testimonials...
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Targeting and Testing: How the Brain Audit can help you override
the science and help you make your targeting and testing a work of art.
This aloene will increase your response by about 500% or more. Ignore
it and you get zero response or polite smiles.

Closing In For the Kill: If vou ignore this part, you lose the =ale. How
to make your sale almost bullet proof by using this step by step case
study and tightening the screws permanently.

Case Studies: How to create a killer case study based on the brain.
Here are several case studies that help you create a distinct marketing
tool that you can use in any business you start up.

Unigue Selling Proposition: You've probably heard about a USP
several times before. How do you really know it's a USP? Gurus in
marketing have marvelled at how this simple fact bypassed them. You
can learn a secret that will make your USP a REAL USP!

Important Usage: How to clearly define where to go from here. The
best information in the world is worthless, if you don't get clear, step by
step directions. You will not go wrong with the Brain Audit. It will take
you on a journey that will save you (and make you) hundreds of dollars
of profit in a less than 15 days after reading this e-book.

PsychoBranding: Own Real Estate on your client’s brain!

What is the truth behind branding: Why do businesses spend
millions on branding only to find that no one knows what they really
stand for? Where does branding start and where does it end? Use this
information to your advantage while branding

Say "Volve' and people say ‘Safety”: What has Volvo, Mercedes
and BMW done that makes them top of mind in the car segment? How
can you boil down your brand to one word. And then take on the most
difficult task of all...How to get everyone on the planet to say that same
word!

Easy? It sure is ( if you know how!)

Is your brand ready for an Oscar? Can you see those piercing eyes
of Anthony Hopkins as Hannibal Lector? How can you make your brand
stand out with the same intensity. Once you know this secret, you can
malke your brand take centre stage and people will forget what they're
doing and =it up and take notice! This is an extremely powerful tool to
shake up and wake up even the sleepiest of audiences!

Is your VIBGYOR on? Ameg-an Express could teach you a thing or
two about colour. So could eken. What do they have that you don't?
What is it that you need to knpw to get instant colour recognition like
they do? Find out in this 'colo@rful’ chapter.

No horses spared on this page. All the details.
Every one of them. Telling the full story...
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Giving Energizer a run for their money!

Is ydqur VIBGYOR on? American Expresg]
two gpout colour. So could Heineken. Whal
Whatflis it that you need to know to get ing]
they fo? Find out in this 'colourful’ chapte

Stopstepping in your client's territor]
compinies end up advertising for their co
but itfhappens all the time! They do the ad
their fompetition's business grows! Don't

to bept this system with a simple, straight

WhyRthe eye gets confused: Ok, so yo
mearfg you're probably doing what everyo|
vour fustomer day in and day out.

Herek where the confusion comes to an &
see fusion everywhere else, but you'll
own communication. Guess what? Custom
they just want to buy! Give them what the

Don't Stand So Close to Me: Maybe that]
yourself as participants in our workshops
Proximity in communication is everything.
laws of proximity (that any one can learn)
Learn how proximity reduces the clutter in|
helps her to buy instantly.

could teach you a thing or
do they have that you don't?
ant colour recognition like

I: Do you know how many
petition? It's blooming scary
rertising and paradoxically
ake this mistake. Learn how
rward analysis chart.

have a computer. This
e else is doing. Confusing

d. Once you learn this, you'll
now enough to stop it in our
rs don't want to be confused,
want!

e not true. You decide for
zve found to their surprise.
f vou foul up these simple
lrou're asking for trouble.
lyour customer's brain and

back!

that bring them publicity and wealth plus a

v

Plus two valuable bonus books! Don't miss it. You have
nothing to lose! If you don't like it, simply ask for your money

Very Important Bonuses for FREE: (Five Bonuses in 2 Books)
Mot using these could lose you a lot of money! When you crder now,
vou get these bonuses. Teaching these tools alone costs companies a
whole lot of money. 1 am offering this as an add-on with the Brain
Audit, so please take up this offer. Executives in large companies would
pay for this bonus alone, let alone the information above.

Bonus #1:(Value £175) Do you struggle with writing articles? Or
business reports? Look at all the pros today. Each of them has articles

whole lot of credibility.

Writing is a tool that will mowve you and your business very quickly to

Mate, this is your cookie factor. You’ve got to
stick all your best stuff in this section. This is
what people buy. This is where the greed factor
comes in This is the clinching point. We know
this because if we send the product, without the
bonuses, customers get mad.

Their entire focus goes away from the product
and they become fixated with the bonus. If you
don’t learn anything in this book, learn this
lesson. It will sell more product than anything
else. .

the top. Here's a step by step way to write a killer article while you are
going for your morning walk. This is a lifetime tool! I'd grab it now if I
were you!

Bonus #2:(value $75) Even the tiniest presentation you make is at
least worth $500. A good presentation could be worth millions! Here is a
tonl =n_nowerful tn make a nresentatinn. that vou will never moan and
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Once you’ve made your point and given

And going, and going, and going....

the top. Here's a step by step way
going for your morning walk. This i
were you!

Bonus #2:(Value $75) Even the
least worth $500. A good presentat]

\Without these real life examples vo

Bonus #4:(Value $225) Double
i= one quite by mistake, but this 4
ilook itzelf. I have managed to get
companies by using this technigue.
for not thinking of this one!

Bonus #5:(Value: Don't really A
ago and people have come back th
information. However, these article
after you read the Brain Audit. I ha
comments (not published before) I
vou towards greater profits.

Membership and even more bo
Your investment in these two ebooH
5000 B.C Club. This membership o
information plus tons of discounts,
psychological tactics you will need

There are two more steps for mem
zimple. It is mandatory to purchasd
they form the bedrock of PsychoTa
these principles. When you purchas
other two steps and your big bonus|
crappy FREE Book, but something v
worth $167 plus the audio (or telecl|

away till you can give no more, start

closing. I know hundreds of salespeople,

IR I S e s both online and offline, that WON’T
CLOSE THE SALE.

iniest presentation you make is at
n could be worth millions! Here iz a

tool so powerful to make a presentdtion, that yvou will never moan and C’mon gllys, llfe’S tOO Short tO nOt ask fOI‘
groan when you have to make pregentations again. Best of all, it's . .

based on the intricate psychologicajworkings of how the customer the Sale. Learn ClOSlng and put it to gOOd
thinks. Run these presentations witll this fill in the blanks method and B

the customer is sold! Check it out f§r vourself now! use. It’s one Of the beSt tools you can have.
Bonus #3:(Value $75) How far Wil words take you? Here are a whole Get yOUTS@lf an aUdlo Set from Brlan TI‘aCy
=et of ads, editorial pages and statlnery that you can see how exactly C]. : I ’ 11 d

it iz being used. You will know whatfto look for and how to spot it. on OSIHg- t S rea y gOO .

will struggle!

hammy Branding: I stumbled on : )
i e e See the blue links? They’re all closes!
ppointments with top CEOs of

ou'll hit your head against the wall

hhow) 1 wrote these articles a while
nking me profusely for this

will make immense sense only

e put them in and added some

k- a =mall change, but big on helping

puses...

E is Step #1 to be a member of the
fers vou a package of gut spilling
ee offers on lots and lots of
hyway.

ership, both of which are relatively
these ebooks to be a member as
tics and I really want you to master
this combination, I send you the
and believe me, this is not some

u will treasure your whole life)

=z as the case may be)

Carpe Diem! Seize the day!«

If vou've satisfied yourself about the content of the books there's
zomething yvou should know. It costs less than a fancy meal at a

restaurant yet has the potential

I to propel your business or

professional career with this

le, workable k ledge! This

i= one investment you want to make for yourself and as quickly as

possible!

The Ben Franklin system of
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closing. Pitch the pluses versus
the minuses and if your product
has more pluses in their brain,
you win.



Risk Reversal. And a crazy one too.
the customer’s risk is reduced, the
inclined they are to buy.

The more
more

=1 you've satisfied vourself about the content of the books there's
zomething vou sipould know. It costs less than a fancy meal at a
restaurant yet pas the potential to propel your business or
professional cafeer with this simple, workable knowledge! This
i= one investmenyvou want to make for yourself and as guickly as
possible!

They're also guarGnteed! One hundred percent! You don't like it, just
ask for your money back. For 25 years! Yes [ know it sounds incredible
but I want you to know that I really stand behind this offer. Ok, here's
my offer...

20% OFF THIS SPLENDID COLLECTION!
Get all this information + Bonuses!

Brain Audit $ 37
PsychoBrandi s47
[ 7| | (PPRTTEROTOR I PR PRTTRPTT PV I PRI PRTTPRTT IR I TORI ORI PPTTIT TR %84 (Regular Price)
My offer to you: For just one week............ $67.20 (Save 20%)

Plus Bonus#1: Brain Train
Plus Bonus#2: Branding Companion

Mote: If by any chance, you are not able to validate your card on
ClickBank, please don't tear yvour hair out in frustration. You can click
on the ALTERNATIVE LINK at Paypal (You'll find it right at the bottom of
the page) and it will process your credit card, This is just & back up
system and you can use any of these links with equal results and just
as secure transactions.

MNote 2: The download is instant. You should be directed to a download
page right away. If you get directed to another page by chance, please
don't panic. Computers take bresks, sometimes. Send me an email, and
I will =end you an alternate link and you will be able to download your
ebooks without 8 problem.

To buy the PsychoCombo through ClickBank:

This will give you a whole 20% off your purchase + Get you
all the above:i.e. Brain Audit + PsychoBranding +2 Big
Bonuses

20

Important Usage: What will haooen once vou click the button.

Not much change in this part of the
age, so I am going to leave you alone.
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Brain Audit $37
PsychoBrandi 547
Total $84 (Regular Price,
My offer to you: For just one week............ $67.20 (Save 20%)

Plus Bonus#1: Brain Train
Plus B #2: Branding C

MNote: If by any chance, you are not able to validate your card on
ClickBank, please don't tear your hair out in frustration. You can click
on the ALTERNATIVE LINK at Paypal (You'll find it right at the bottom of
the page) and it will process your credit card. This is just a back up
system and you can use any of these links with equal results and just
as secure transactions.

Note 2: The download is instant. You should be directed to & download
page right away. If you get directed to another page by chance, please
don't panic. Computers take breaks, sometimes. Send me an email, and
I will send you an alternate link and you will be able to download your
ebooks without a problem.

To buy the PsychoCombo through ClickBank:

This will give you a whole 20% off your purchase + Get you
all the above:i.e. Brain Audit + PsychoBranding +2 Big
Bonuses

Important Usage: What will happen once you click the button.
(You will be taken to a page where you can fill in your credit card or
cheque details. This will be verified instantly and you will be sent to &
page where you can download the Brain Audit right after your credit
card has been verified)

To buy it through PayPal (Your Books will be sent via email)
In case you cannot verify your card at CLICKBANK, please click on this
link here. It will take you to another page which will allow you to make
your purchase.

BUYNO0W Click on button to be taken to the PayPal Link

® 2003 PsychoTactics™: Email: sean@psychotactics.com

There’s no such thing as done...

What you just saw was an online demo of what works for PsychoTactics. The principles work just
as well offline and in retail. But there’s no such thing as done. I've changed this page about fifteen
times (or more) since I first put it up. Keep going, keep tweaking and keep testing.

All of these principles, apply in almost any communication you can dream up. You’d never think of
using the Brain Audit for the home page, but I did. I’ve used these concepts in brochures,

presentations, meetings with CEQO’s and even in tiny classifieds.

The concepts are true. It’s up to you to prove it to yourself.
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THE SEW BUCCESS 5

Do You Make These
Mistakes in English?

Sharwiln Cody's remorkeble invention hes snablod mers than
190,004 people to comrect tholr miskakes in English, Only 19
miinutes a day requlred Fo (mprove your speech and wikting.
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Both equally powerful ads, and you don’t even have to go past the You don’t even have to look into the body copy. In fact, these images
headline to see which one has the problem up front. Needless to say aren’t sharp enough to read. Incidentally the body copy is pretty much
(specially since that’s all I have been saying anyway, through this the same in both the ads. However the headline on the left has
ebook), this ad won hands down. attracted all the attention and the subsequent sales. If you're still

thinking headlines with solutions...now is the time for a rethink.
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Mutrition authorities caution againat
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It may look like editorial, but it’s an ad alright! And look at those

problems flowing like salt (couldn’t resist the pun!)
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Advertisement

I Was Tired of Living
on *8,000 a Year

So | Started Reading The Wall Street Journal

Advertirement

How The Next 90 Days
Can Change Your Laife

A Warning from The Wall Streel Journal

Ym.l arc [living in a peried of
rupil changes. The nexo 90
days will be filled wich opporoani-
ties ang dangers,

Fartune will smile on seme men,
Disaster will dog the footsteps of
others.

Because the repors in The Wall
Street Journal come o you DAILY,
you ger the fuscest possible warming
of any new tend thar may affect
yoour business and your personal in-
come. You got the ficts in timc
tuke whatever sieps are neaded o
PIOMRCT FOUr INTErests, Of 0 sciac
n new profic-making oppormnizy.,

1§ you think The Wall Swreet
Journal is just fer millionaires and
breacls of large corporacions, you are
WRONG! The Journal is a won-
derful aid mo salaried men making
§7,500 vo 330,000 a year, It is valu-
able w owners of small businesses,
It is of priceless benefic o young
men who want o ¢urn GOEC Mmancy.

If you want oo seize profit-making
opportunitics and avoid picfalls due-
ing the ncot 90 days, you shoubd
write today for a three months” sub-

geripgion o The Wall Sereer Jour-
mal. It muay change your life! To
asgure sjpoedy delovery o you any-
where in the US, The Journal &
prineesd daily in eight cities from
COAST 0D COasT,

The Wall Sereer Journal f8 the
complete business DAILY, Has
largese seaff of writers on business
and finance, The only nsaness paper
served by all chre big press associa-
rion. 1t coses 324 a year, bt you can
get a Trinl Subscriprion for chres
manths For 57, Juse mail dhe coupon
bedow with check for 37, Or cell
us o hall you,

e TN T A T TN T

The Wall Sepeet Jowrmal

i Broad Se., Mew Yook 4, ML Y,
Goentlemen: Flewe send me The "Wall Screct
Joarrnad dor 3 monehs for §7.

1 Check onchesd O Scad el
i —
Aadilrews
Ciry _
Simic RD-EES

#63001 i

By a Subscriber
WORK i a large cicy, Over a pe-
riod of rime [ noticed thar men
who read The Wall Screer Journal
are better dressed, drive better cars,
have berter homes and ear in berrer
reSTAUranis,

“I'm tired of living on $8,000 a
year,” [ said o myself. “I'm going
o see if The Wall Streer Journal
can help ME."

Well, o make a long story short,
I tried it and it DID. Since | started
reading The Journal, my income has
increased from 38,000 o 514,000
a yedr.

But thar is only parc of che story,
The Journal not only tells me how
to eirn more money — it also tells
me how to get more value for the
money 1 spend.

For example, #an aurcmotive at-
ticle in The Journal helped me
trade in my old car ac the right
nme, An article on building sup-
plies gave me ideas on remodeling
my home and showed me how o
save $900,

Articles on food and clothing
point out the things to stock up on

in order to save money. Articles on
taxes guide me on what to do to
keep my raxes down.

This Story is t}"picu]. The ]Durnul
i5 & wonderful aid to salaried men
m.—nlciug S0 to 530,000 a year.
It is valuable to owners of small
business concerns. It can be of price-
less benefir to young men.

The Wall Strece Journal is the
complete business DAILY. Has
largest staff of writers on business
and finance. The only business pa-
per served by all three big press
associacions, [c coses $24 a year, but
you can ger a Trial Subscripeion for
three months for $7. Just mail the
coupon below with check for $7. Or
tell us o bill you.

The Wall Seeeer Journal

44 Broad S, New York 4, N. Y.
Gentlemen: Please send me The Wall Street
Journal for 3 months for §7.

[0 Check enclosad, O Send hill.
Name e
Address
Ciry
Srare RD-6MEs

-

#6 3001

of them are winners. See the trend in them? All of them suck you in
like a whirlpool and there’s no escape. These were written by the
great master copywriters. Nothing has changed since then, or since
5000 B.C. for that matter. Proof? It’s here for you
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Every one of these ads, would have most certainly caught your
attention. Every one of these have been tried, tested and the returns
measured. Unlike the advertising of today, that goes into the great
unknown, these ones really had to work hard for their money. And all
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Cincinnati Housewife
Comes Out of Hiding

Ouerreeight all her ll.f',l".-, Frameen Sefrerman

WWHEQREFS ¢ J'-rJr'.l.'[jr.'." figrire amd a weme fease on ||'|'.|'r'.

WVEN A5 A CHILD, Franoes Schiser-
L man was plump, Ar age 15 s
npped chie sales oc 180!

Abter her marriage she tricd one
way afver another o redoce, incled
Ing sfarvabion diete She r_m]:.-
emcrgod mvenously hungry o el
her way back to the original mark
and st pr Seeenuout exercises left
e b ned

Frunces had liccle energy for
social activities in those dave Her

WEIrH TR Cencans AT akyline ba the b
hés now bgpeie amd new Jesie o Lifg by o

i

to be hiding in o fortress of pownds

Then afeer vears of reducing erials
and fuilores she eeied the Stoficr
Home Reducing Plan.

In a matter of weeks the “real’
Frances began o come cut of hed
ing! As her figure grew more
autgsctive, the woeld anoud her prew
more excinng she bogan o take
groatel part in gocial dcnivines
have more fun with her ehildren,

Hor prowd hesbend, 8 successtul
it deaber and real sstufe invesior,

aing 1 a Terrse Hilton's Gourmesr: Roon

#58001
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History will teach you everything. And your brain knows exactly what it wants. Go with it. And go with history. They are both
good teachers. I can give you hundreds of examples. And then add a few thousand for good measure! This stuff works, it really
does. And I hope this book proves this point to you without any doubt.

May you be a good student. And consequently, a wealthy one too!

I wish you all the success in life. Stick close, and let’s fly!

Sean D’Souza

www.psychotactics.com

PS. I know this is a PDF file and you’re not supposed to respond to stuff in PDF files. But if you could write to me about how
this book helped you or write a testimonial, I would love it. Send me an email at :sean@psychotactics.com

PPS. This book has been checked several times over. However, if you find any typographical errors in this book, please let me
know.
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OIilER RESOURCES

Other PsychoTactics Resources

Can you put your business on rocket fuel? Aren’t you
sick of having to plot your own way through your business?
Wouldn’t it be simpler just to have someone show you a
systematic way to be successful? And without the bother? You can
use the expertise of PsychoTactics in a step by step system, that
shows you specific methods to grow your business. To learn more
go to www.psychotactics.com/products.htm

Unlockingthe Mysteryo fthe Customer’sBrain
SEAN D’SOUZA

Brain Audit: Understanding
Why Customers Say No

Creating ?
thatWOrk

How to Create & Sell Profitable Workshops.
SEAN D’SOUZA

Training is a multi-million
dollar business. Are you in it?

Kﬁ/ to Create k
ngEr O%Hm

How to Create Money From What You Know

SEAN D’SOUZA

Can everyone create information
product? How to not just create
product but sell it as well!

¥k

Masterclass

www.psychotactics.com

The MasterClass: 3 Days of
Intense Business Structure

_
S

Write S207=;

Instantly

Take the Terror out of Writing
SEAN D’SOUZA

Struggling to write articles that
get read? Well, struggle no more!

Brai rain Rip

T.aring Down and Reconstructing Websims

SEAN D’SOUZA

How do you examine structure?
You tear it apart! In the Brain
Audit Rip, we tear apart stuff!

Psychologlcal

Secre

Successtul
ebsites.&3

A Powerful Set of Strategies For Your Website

SEAN D’SOUZA

Why Does One Website Succeed?
Why does another fail? Find out!

SEAN DSOUZA

Every single hidden article ever
written on Psychotactics...here!

e i
C
The Secrets 6 %

How Anyone Can Write Copy That Sells
SEAN D’SOUZA

Persuasion? Is it over-rated?
What makes words jump out of
a page and get your throat?



Psychology from the Cave: 5000BC

n | Subscribe

Gl

C'mon join us back
in time. You'll love it
in 5000bc & hanging

out at the Cave

Ok, =0 you have doubts.

Well, take the fun tour
and bury those doubts.

Click on the graphic or go to www.5000bc.com. Learn how the psychology
that goes back to the cave, plays a big role with the technology of today.

Can age-old psychology really improve your small
business profits?

Ever wonder why one business wildly succeeds, while another business struggles
to get ahead? As a business owner are yvou totally overwhelmed with constant

technology changes? Is it really possible to take age-old psychology and create
mare customers, more profits and yes...more time?

The most powerful small business ideas, systems and strategies have existed for
thousands of years. They've been tried and tested. And you'll find them here at
5000bc, explained to you in an easy to understand language, that you can
implement right away.



ABOUTTilE NUTHOR

It all started with a guy called Leo Burnett
12 years ago, fresh out of college with a degree in accounting (of all things) Sean
joined an advertising agency called Leo Burnett.

There he 'met' a man who had spent his lifetime in the hard trenches of
communication. Few people made more of an impression on him than Leo
Burnett himself. Leo’s determination (in the middle of the Great Depression)
and his integrity shone through even though he'd been dead for many years. His
statement “Reach for the stars. You may not reach them, but you won’t come up
with a handful of mud either” was one of Sean’s driving forces.

From Copywriting to Cartoons

This skill of working with one of the best advertising agencies of the world. took
Sean on the heady road of copywriting, writing TV commercials (and how to do
them in 5 seconds), graphic design, cartoons and web design. The underlying
synchronicity was the constant search to find ways to communicate in the
simplest, most effective manner.

Are you a psychologist?

That's what people often ask Sean. That's a hard question to answer because he
tends to read about 100 books or more a year and listen extensively to audio
tapes on learning while travelling to and from workshops, conferences and
consulting. The knowledge contained in those audio tapes and books, when
meshed with his own unique perspective, helps Sean to give readers, workshop
participants and clients a unique perspective on business. Psychologist he may
not be, but 'psycho' he can be :){Look for the testimonials on the website!}

Upat4a

It's a normal working day, when the clock strikes 4 and that's why if you write to
Sean, you'll often find answers to your emails at weird hours. It's the best part
of the morning and it helps him focus on the nitty gritties of the human brain
and why it does what it does. His parents were teachers and they always woke
up early and that has stuck. What has also stuck is the ability to pass on that
knowledge freely.
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